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Summary

According to marketing research, two thirds of the buyers have no idea what they want to buy and they make
decision only after seeing the goods that are attractive on the shelf. Properly placed products are one of the most
effective means of attracting customers. Consumer behavior, retail outlets, somewhat determines the trajectory of
the shelves based on the interior design of the supermarket and the placement of goods on them. Merchandising
which implies the specific shelf layout in supermarkets, the use of advertising and information materials to stimu-
late demand. Merchandising starts from the first appearance of traders and shops in the market. For the first time,
it was founded in America, in 50-60’s of the last century. There is practical and visual merchandising. Practical is
primarily used in supermarkets, visual merchandising in clothes, souvenirs, accessories and jewelry markets. The
article analyzes the factors affecting decision-making, merchandising tasks and basic principles. Effective Mer-
chandising increases both the volume of sales as well as the image of the company and the specific trade object.
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